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Abstract 
This paper examined audience perception of radio health 

messages on hypertension among residents of Osun State, 

Nigeria using Health Focus on Fresh FM 104.9, Osogbo as 

case. Adopting framing theory and the elaboration 

likelihood model, the study surveyed four hundred and 

twenty-two (422) residents through multi-staged sampling 

technique using a structured questionnaire. Data gathered 

were analysed using descriptive and inferential statistics 

and hypothesis tested at a 0.05 level of significance. 

Findings revealed that Health Focus radio programme did 

not significantly influence practice tips on hypertension 

prevention among Osun State residents (R2= 0.255, B= 

0.262, t= 11.380, p<0.05) as audience awareness and 

listening habits to the radio programme were found to be 

low. The study concluded that the audience listened to 

Health Focus radio programme at a rather low level and that 

participants did not practice hypertension prevention tips 

highlighted. It was therefore recommended that producers 

of Health Focus radio programme should adopt more 

proactive measures to improve the awareness of the 

programme and that public health workers in the state 

should find and adopt measures to ensure that residents 

practice hypertension and other diseases prevention tips. 
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Introduction 

For decades, radio has worked well to improve and promote human coexistence 

particularly in sharing useful information. Its effectiveness in programme and reports 

has helped listeners to improve and to adopt new approaches to doing things that affect 

their lives in different ways (Ojomo & Ogungbamigbe, 2021). A noteworthy example 

is how radio proved to be highly helpful during Covid-19 outbreak, to the point where 

listeners worldwide tuned in to hear messages on how to stop the illness from 

spreading and thereby saved many lives. Its ability to inform and educate people in 

everyday situations as well as during emergencies is still crucial, if not more so than 

it has ever been (Oparaugo & Salihu, 2020). Radios are almost always present in 

homes nowadays, and as modern advance technologies cannot reach certain areas, 

radios continue to become more valued and effective, the only challenge has been 

whether or not listeners practice tips they learn through such broadcasts. 

Goal three of the Sustainable Development Goals (SDG) aims to ensure good health 

and well-being, which is crucial in each stage of life, from the very beginning to the 

end. This goal addresses all major public health concerns, including universal health 

coverage, maternity, newborn, child, and adolescent health, as well as infectious and 

non-communicable disease prevention and access to affordable, high-quality drugs 

and vaccines for all. Since hypertension, also known as high blood pressure, is 

connected with significant morbidity and mortality as well as a significant financial 

burden on society for both prevention and treatment, it is an important and 

unquestionable public health concern not only in Nigeria but globally (Mayo, 2024). 

The majority of people with high blood pressure do not always show symptoms, which 

is why the medical community has come to refer to it as (the silent killer) over time. 

In actuality, high blood pressure is extremely difficult to feel and nearly hard to 

observe because it fluctuates normally throughout the day and only briefly rises in 

response to stress, excitement, or physical activity (Mierzwinska, 2024). It is evident 

that a large number of people worldwide suffer from hypertension, and the disease has 

been linked to numerous deaths (Babatsikou & Zavitsanou, 2010). Studies have 

confirmed that this is largely due to ignorance (Moodley, 2009). As of 2019, seven 

hundred and twenty (720) million people have not received treatment for hypertensive 

condition because they were unaware they had it (Kingland, 2021). 

The World Health Organization (WHO, 2018) released a representative study on non-

communicable diseases, which indicated that roughly thirty-two (32) percent of 

Nigerians suffer from hypertension. In Nigeria, the prevalence of hypertension is on 

the rise and is turning into a trend in both rural and urban areas. Various urban and 

rural community surveys in Nigeria have shown an adult prevalence of 19.3% to 
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32.8)% and 32.7% to 12.9% respectively (Wada et al. 2020; Omotoye et. al 2016 ), 

suffer from high blood pressure; however, this number is hardly accurate because the 

condition is dominant among low and poor-income areas where accurate data is a 

challenge and where it is primarily brought on by unhealthy eating habits, obesity, 

overweight and physical inactivity. Other risk factors added were urban dwelling, 

cigarette smoking and older age (Uloko et. al. 2018).   

Furthermore, Asekun-Olarinmoye et al. (2013) submits that hypertension is on the rise, 

and curiously, the illness persists in both rural and urban communities in and around 

Osogbo. The incidence of hypertension is about fourteen (14) per cent, especially in 

Alajue and Obokun areas, where traders and farmers make up the majority of the 

population. The Nigerian Center for Disease Control (NCDC, 2023) list blurry vision, 

lightheadedness, fatigue, headaches, heart palpitations, nose bleeds, shortness of 

breath, nausea or vomiting, chest pain, and blood in the urine as some of the major and 

common symptoms of hypertension that start to show.  

Researches in different fields especially medicine have been employed over many 

years to gain deeper understanding of the causes, manifestations, and options for 

managing and treating hypertension. These efforts fall short of what is needed because 

they ignore some social, cultural, economic, and religious factors that can also affect 

an individual's health especially among populations in low income economies. Studies 

(Malachias, et al 2016; Russo, et al 2018) have shown that numerous non-genetic 

factors linked to lifestyle (nutrition, physical activity, alcohol and tobacco 

consumption, among others) or to the presence of conditions connected with a chronic 

inflammatory state, such as obesity and insulin resistance also lead to hypertensive 

conditions in individuals. Likewise social factors related to income, education, where 

one live, and the type of job one does may contribute to risk of high blood pressure 

(Kingland, 2021). However, while factors such as age, family history and genetics, 

race and ethnicity, and gender, cannot be changed, some risk factors, such as unhealthy 

lifestyle habits, can be changed. A healthy lifestyle can lower one risk for developing 

high blood pressure (Cherkun, 2023). 

Consequently, broadcast media and specifically radio has been used to share 

behavioral change messages aimed at encouraging individuals, young and old to 

imbibe a healthy lifestyle capable of lowering chances of developing hypertension. In 

this regard, radio has played a major role in efficiently sharing with listeners the 

causes, symptoms, and preventive measures to hypertension. It is acknowledged as 

one of the most effective and significant means of communication that has a positive 

influence on listeners through its programmes. The main goal of radio health messages 

is to raise public awareness of health-related issues that impact the whole of society; 
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help close the knowledge gap, and sensitize listeners. With this in mind, Health Focus, 

a radio broadcast program on Fresh FM began airing in Osun state and environs in 

2013 with a primary objective that is to encourage people to adopt and sustain health-

promoting lifestyles and practices through access to adequate and quality health 

information. The programme, which airs for 60 minutes tends to arouse health interest, 

provide new knowledge and preventive tips through change in attitude towards 

common public health concerns. However, even with such initiatives in place, there 

are still many fatal illnesses like hypertension ravaging both old and young in many 

communities around the state despite series of health messages geared towards ways 

to curb such. Having been on air consistently in the last decade, and rebroadcasted 

across all six (6) south-west states in the country, the questions of whether or not the 

audience listens and if they understand remain unanswered. This study therefore is to 

examine audience perception of radio health messages on hypertension among 

listeners of Health Focus radio programme in Osun State. This will be done through 

examining audience awareness, listening habits and attitude towards the programme. 

 

Conceptual Clarification 

Radio Health Messages 

The main aim of radio health messages is to help people reach a higher critical state 

of awareness, where they can think independently, assess their circumstances, and 

make rational decisions about their behaviours that can improve their health. Radio 

health messages are an essential part of health communication. These messages, which 

cover a range of health-related subjects from illness management to preventive actions, 

are intended to be heard by a large audience via radio broadcasts. Such messages could 

cover issues relating to disease prevention: vaccination drives, fight against malaria, 

and prevention of HIV/AIDS. For health education programs to reach a large segment 

of an audience, radio is frequently used in promoting health related issues covering 

nutrition, family planning, and the health of mothers and children. Radio also plays a 

critical role in providing timely information about safety procedures, evacuation 

routes, and health precautions during natural catastrophes or disease outbreaks. Radio 

health messages are effective tools for health communication because they take 

advantage of radio broadcasts' accessibility and reach to spread important health 

information. When properly crafted, these messages have the power to influence 

community health outcomes, raise awareness, and modify behavior. Over the years, 

radio health messages have most notably been aimed at tobacco use and heart-disease 

prevention, but have also addressed alcohol and illicit drug use, cancer screening and 

prevention, sex-related behaviours, child survival, and many other health-related 
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issues (Palwinder, 2017). Radio health messages can be of short duration or may 

extend over long periods. They may stand alone or be linked to other organised 

programme components, such as clinical or institutional outreach and easy access to 

newly available or existing products or services, or may complement policy changes. 

While it is true that effective health education can be carried out using the interpersonal 

method of communication, it is generally held that where large population 

concentrations and/or widely-scattered sparse populations are the target, it is better to 

use technological channels and modem methods of communication. This 

understanding gives credence to carefully packaged radio messages designed to 

provide vital information on specific issues of public health importance to a listening 

audience. Ojomo and Ogungbamigbe (2020) noted that radio health messages consist 

of speech, music or other sounds. These sounds are either live or pre-recorded. Live 

sounds are broadcast at the same time they are produced and include words spoken by 

announcers. Pre-recorded sounds are not broadcast when first produced. They are 

stored on tapes and broadcast later. Almost all the music and most 

commercials/advertisements are pre-recorded (Uyeh, 2017). There are different 

strategies for health communication. These methods include campaigns, entertainment 

advocacy, media advocacy, new technologies, and interpersonal communication. All 

these strategies are used to enhance effective dissemination of health-related issues 

(Ojomo & Ogungbamigbe, 2020). 

 

Theoretical Review 

The Elaboration Likelihood Model (ELM) is a psychological theory of persuasion 

developed by Richard E. Petty and John T. Cacioppo. Introduced in the late 1970s and 

further developed in the 1980s, the ELM seeks to explain how individuals process 

persuasive messages and make attitude changes. The model distinguishes between two 

primary routes of information processing which are the central route and the peripheral 

route. The central route processing occurs when individuals critically evaluate and 

elaborate on the content of a persuasive message. It involves a careful consideration 

of arguments, facts, and information presented in the message. Central route 

processing is more likely when individuals are motivated to process information, either 

due to personal relevance or involvement in the topic. The cognitive ability to analyze 

and understand complex information is crucial for central route processing. The 

Peripheral route processing involves relying on peripheral cues or heuristics rather 

than deeply engaging with the content of the message. Peripheral cues can include 

factors like the speaker's attractiveness, source credibility, or emotional appeal. The 

Elaboration Likelihood Model provides a valuable framework for understanding how 
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people process persuasive messages. It has been widely used in communication and 

persuasion research, offering insights into the cognitive processes underlying attitude 

change.  

The ELM model, which differentiates between central and peripheral channels of 

information processing, is useful in gaining an understanding of how Osun State 

inhabitants interpret and react to radio health messages about hypertension. The ELM 

imply that attitude change is more likely to occur if residents are actively engaged with 

and critically thinking about the health messages (central route processing). On the 

other hand, this would come under peripheral route processing if they are influenced 

by extraneous cues like the beauty of the source or the music playing while the 

message is conveyed. When it comes to radio health messages on hypertension, Osun 

State residents who participate in central route processing would closely examine and 

assess the information. They might evaluate the information offered critically, taking 

into account its application, accuracy, and relevance to their own health. The ELM 

indicates that persuasion and attitude modification are more likely if the inhabitants 

are highly motivated and capable of engaging in central route processing. Therefore, 

the content's persuasiveness, clarity, and in formativeness may all affect how effective 

radio health messages are. It is important to know which peripheral cues matter to 

people of Osun State. The employment of a dependable and recognizable speaker or 

the inclusion of culturally appropriate content, for example, may increase the 

likelihood that residents will take health messages without requiring much cognitive 

elaboration.  

Perceived susceptibility to hypertension, the information's personal significance, or 

the advantages of adopting healthier behaviours may all have an impact on residents' 

motivation to process health messages. Customized radio health messages to Osun 

State inhabitants' unique requirements, worldviews, and worries may increase the 

incentive for central route processing. The inclusion of reliable and reputable sources 

in the communications could act as a subtle hint to residents who might not be highly 

engaged in information processing, thereby promoting acceptance. Developing more 

successful health communication techniques is made possible by realizing how Osun 

State residents perceive the Elaboration Likelihood Model. Communicators can adapt 

messages to match the cognitive and motivational traits of the target audience by 

taking into account the aspects that impact the processing routes. 

 

Methodology 

The study adopted survey research design; the sample size for the study was four 

hundred and twenty-two (422) residents of Osun State, using the Krejcie & Morgan 
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(1970) table for sample size determination. A multi-staged sampling technique was 

adopted to ensure accuracy and equal representation in selecting respondents while 

administering data collection instrument. Out of the four hundred and twenty-two 

(422) copies of questionnaire administered, 395 copies were retrieved and valid for 

analysis. A hypothesis was tested at a 0.05 level of significance using ANOVA model 

summary. 

 

Data Presentation and Analysis 

Research Question 1: What is audience listening habit of health focus radio 

programme? 

Table 1: Audience listening habits of Health Focus radio program 

Items VHL 

F 

(%) 

HL 

F 

(%) 

LL 

F 

(%) 

VLL 

F 

(%) 

NA 

F 

(%) 

x̅ SD 

How often do you listen to the radio? 154 

(38.9) 

124 

(31.4) 

59 

(14.9) 

31 

(7.8) 

27 

(6.8) 

3.96 1.36 

How often do you listen to health related 

program on the radio? 

104 

(26.3) 

75 

(18.9) 

149 

(37.8) 

47 

(11.9) 

20 

(5.1) 

3.75 1.36 

To what level do you listen to Fresh Fm, 

radio station? 

111 

(28.1) 

106 

(26.8) 

76 

(19.2) 

68 

(17.2) 

34 

(8.6) 

3.88 1.44 

To what level are you aware of Health 

Focus on Fresh Fm? 

103 

(26.1) 

67 

(16.9) 

125 

(31.6) 

51 

(12.9) 

49 

(12.4) 

2.73 1.99 

How have Health Focus broadened your 

knowledge on health related issues? 

116 

(29.4) 

71 

(17.9) 

129 

(32.6) 

59 

(14.9) 

20 

(5.1) 

3.15 1.02 

Overall Mean 3.68 1.54 

Source: Field Study (2024)  

KEY: Very High Level=VHL, High Level=HL, Low Level=LL, Very Low 

Level=VLL, NA=Not at All 

Decision Rule: If mean is ≤ 0.5 to 1.49 = Not at All; 1.5 to 2.49 =Very Low Level; 

2.5 to 3.49 = Low Level; 3.5 to 4.49 = High Level; 4.5 to 5 = Very High Level 

 

Table 1 contains data generated in order to answer the first research question in this 

study. Results presented in the table show that audience listening habits to Health 

Focus radio programme is high with an overall mean of x̅=3.68, SD=1.54. 

Specifically, results showed that study respondents often listened to radio (x̅=3.96) 
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and especially health related programmes (x̅=3.75). They also listened to Fresh FM 

radio station to a high level (x̅=3.88), however, their awareness of Health Focus radio 

programme is low (x̅=2.73), as a result, the programme broadened the knowledge of 

those who listened to a low extent (x̅=3.15). The implication of this result is that 

though participants in this study often listened to radio and in particular Fresh Fm 

station, many are not aware of Health Focus and rarely listens to the programme. 

Being that the programme deals with health, which is a critical aspect in the overall 

wellbeing of audience’ life, its main objective will rarely be achieved if they do not 

listen because it becomes impossible to broaden their knowledge of important health 

related issues through that medium. 

 

Research Question 2: What is the level of audience awareness of hypertension 

prevention tips highlighted in Health Focus radio programme? 

Table 2: Awareness level of hypertension prevention tips as highlighted in Health 

Focus radio programme 

Items VHL 

F 

(%) 

HL 

F 

(%) 

LL 

F 

(%) 

VLL 

F 

(%) 

NA 

F 

(%) 

x̅ SD 

To what level are you aware of 

Hypertension? 

172 

(43.5) 

146 

(36.9) 

35 

(8.9) 

31 

(7.8) 

11 

(2.8) 

3.75 1.02 

How would you rate your level of 

awareness of hypertension as discussed 

on Health Focus? 

144 

(36.5) 

46 

(11.6) 

159 

(40.3) 

36 

(9.1) 

10 

(2.5) 

2.71 1.04 

How serious do you consider 

hypertension going by the information 

broadcasted on the program? 

143 

(36.2) 

183 

(46.3) 

46 

(11.6) 

15 

(3.8) 

8 

(2.0) 

3.80 0.89 

Are you aware of the lifestyle changes 

that can help prevent or manage 

hypertension? 

102 

(25.8) 

80 

(20.3) 

75 

(18.9) 

132 

(33.4) 

6 

(1.5) 

3.00 0.95 

Do you consider the preventive 

measures on the program effective? 

70 

(17.7) 

105 

(26.6) 

129 

(32.6) 

80 

(20.3) 

11 

(2.8) 

3.08 0.80 

Overall Mean 3.66 0.93 

Source: Field Study (2024)  

KEY: Very High Level=VHL, High Level=HL, Low Level=LL, Very Low 

Level=VLL, NA=Not at All 



 
 

Page 60   JHWSR Vol. 4 (3) MAY, 2024 E-ISSN 3027-1363 P-ISSN 3027-2653 

 

Journal of Health, Wellness and Safety Research JAHWSR2024 [E-ISSN 3027-1363 P-ISSN 3027-2653] Vol. 4 

Decision Rule: If mean is ≤ 0.5 to 1.49 = Not at All; 1.5 to 2.49 =Very Low Level; 

2.5 to 3.49 = Low Level; 3.5 to 4.49 = High Level; 4.5 to 5 = Very High Level 

Results in Table 2 show that generally, audience awareness level of hypertension 

prevention tips as highlighted in Health Focus radio programme is high based on the 

overall mean score of x̅=3.66; SD=0.93. Although this result somewhat runs slightly 

contrary to earlier results derived from the test of respondents’ listening habits, it 

showed that the audience have a good awareness level of hypertension prevention tips 

perhaps combined with knowledge they derived from other sources about the diseases. 

Specifically, respondents affirm to a high level of hypertension awareness (x̅=3.75), 

but a low level of hypertension awareness base on discussions on Health Focus 

(x̅=2.71). They considered hypertension a serious disease based on information at their 

disposal (x̅=3.80) and are not so much aware of the lifestyle changes that can help 

prevent or manage hypertension (x̅=3.00), they also considered the preventive 

measures on the program effective to a low level (x̅=3.08). By implication, audience 

awareness level of hypertension prevention tips as highlighted in Health Focus radio 

programme is high, however, there are indications that some level of awareness among 

the audience might have been gained from other sources  

 

Research Question 3: To what level do Osun state residents’ practice tips on 

hypertension prevention? 

Table 3: Level to which residents practiced tips on hypertension prevention 

Items VHL 

F 

(%) 

HL 

F 

(%) 

LL 

F 

(%) 

VLL 

F 

(%) 

NA 

F 

(%) 

x̅ SD 

I have learnt some useful 

health tips on Health Focus 

88 

(22.3) 

90 

(22.8) 

158 

(40.0) 

27 

(6.8) 

32 

(8.1) 

2.92 0.96 

I practice these health tips 

quite often 

82 

(20.8) 

58 

(14.7) 

194 

(49.1) 

34 

(8.6) 

27 

(6.8) 

2.68 1.04 

Health Focus has influenced 

my health habits 

76 

(19.2) 

63 

(15.9) 

100 

(22.3) 

133 

(33.7) 

23 

(5.8) 

2.69 0.96 

The knowledge I gain on 

hypertension preventive tips 

on Health Focus is quite 

helpful 

81 

(20.5) 

82 

(20.8) 

152 

(38.5) 

41 

(10.4) 

39 

(9.9) 

2.69 0.96 

It is challenging to adopt the 

practices of hypertension 

prevention 

124 

(31.4) 

91 

(23.0) 

137 

(34.7) 

27 

(6.8) 

16 

(4.1) 

3.64 0.94 
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The preventive tips helps me 

to not visit medical centre 

105 

(22.3) 

195 

(24.1) 

83 

(38.7) 

37 

(9.4) 

22 

(5.6) 

3.82 0.96 

Overall Mean 2.93 1.06 

Source: Field Study (2024) 

KEY: Very High Level=VHL, High Level=HL, Low Level=LL, Very Low 

Level=VLL, NA=Not at All 

Decision Rule: If mean is ≤ 0.5 to 1.49 = Not at All; 1.5 to 2.49 =Very Low Level; 

2.5 to 3.49 = Low Level; 3.5 to 4.49 = High Level; 4.5 to 5 = Very High Level 

 

Data in Table 3 highlights the level to which audience practiced tips on hypertension 

prevention as shared on Health Focus radio programme. Findings show that generally, 

residents of Osun state practiced these tips at a very low level (Overall x̅=2.93; 

SD=1.06). This implies a correlation between previous results that showed low level 

listenership and low awareness of the programme among the audience. Specifically, 

study respondents indicated to have learnt some useful health tips on Health Focus to 

a low level (x̅=2.92), and also to a very low level practiced these tips (x̅=2.68); they 

further indicated that Health Focus has influenced their health habits lowly (x̅=2.69); 

and that knowledge gained on hypertension preventive tips on Health Focus is quite 

helpful to a low extent (x̅=2.69). However, respondents indicated that it is challenging 

to adopt the practices of hypertension prevention (x̅=3.64) and that preventive tips 

helps them to not visit medical centre for diagnosis (x̅=3.82). The implication of the 

foregoing is that residents of Osun state did not practice health tips shared on Health 

Focus radio programme.  

 

Research Question 4: What is the attitude of audience towards Health Focus radio 

program on Fresh FM, Osogbo? 

Table 4: Attitude of audience towards Health Focus radio program 

Items SA 

F 

(%) 

A 

F 

(%) 

D 

F 

(%) 

SD 

F 

(%) 

N 

F 

(%) 

x ̅ SD 

The style of delivery is engaging and 

easy to understand 

77 

(19.5) 

103 

(26.1) 

156 

(39.5) 

43 

(10.9) 

16 

(4.1) 

2.67 1.02 

The presenter’s style of delivery is 

clear and effective 

59 

(14.9) 

118 

(29.9) 

102 

(25.8) 

55 

(13.9) 

61 

(15.4) 

2.15 1.30 

Health focus gives prominence to 

hypertension 

55 

(13.9) 

109 

(27.6) 

108 

(27.4) 

55 

(13.9) 

68 

(17.2) 

2.07 1.31 
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The preventive tips on health focus 

on heath matters is helpful 

109 

(27.6) 

206 

(52.2) 

54 

(13.7) 

20 

(5.1) 

6 

(1.5) 

3.03 0.86 

Do you feel that the program cover 

a variety of health issues 

81 

(20.5) 

111 

(28.1) 

79 

(20.0) 

69 

(17.5) 

55 

(13.9) 

3.08 0.85 

Overall Mean 3.06 0.93 

Source: Field Study (2024)  

KEY: SA=Strongly Agree, A=Agree, D= Disagree, SD= Strongly Disagree, N= 

Neutral: If mean is ≤ 0.5 to 1.49 = Neutral; 1.5 to 2.49 =Strongly Disagree; 2.5 to 

3.49 = Disagree; 3.5 to 4.49 = Agree; 4.5 to 5 = Strongly Agree 

 

Table 4 contains data regarding attitude of audience towards Health Focus radio 

program. Generally, study participants demonstrated a rather negative attitude towards 

the programme (Overall x̅=3.06; SD= 0.93). This negative disposition may not be 

interpreted as hatred for the programme, but rather a further demonstration of low level 

awareness as well as low listening habit of the audience. Specifically, respondents 

rated the style of delivery of the programme lowly (x̅=2.67); and also claim that 

presenter’s style of delivery is clear and effective to a low extent (x̅=2.15); majority of 

respondents were not sure if Health Focus gives prominence to hypertension and 

therefore rated it lowly (x̅=2.07); and as a result, they were not sure if preventive tips 

in Health Focus on heath matters is helpful or not (x̅=3.03); respondents were also not 

sure of the extent to which the programme covers a variety of health issued and 

therefore rated it lowly as well (x̅=3.08). The foregoing implies a negative attitude 

toward Health Focus radio programme among participants in this study. Going by 

previous results, this does not imply a deviation from the core objectives of this radio 

programme and its anticipated results among listening audience, however, it implies 

that audience are yet to fully appraise the programme. This can only happen based on 

improved awareness and listenership. 

 

Test of Hypothesis 

Perception of Health Focus radio programme does not significantly influence practice 

of tips on hypertension prevention among Osun state residents. 

Table 5: ANOVA & Model Summary for Significant Influence of Perception of 

Health Focus Radio Programme on Practice of tips on Hypertension Prevention 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 Regression 43.995 1 43.995 129.496 .000b 

Residual 128.762 394 .340   
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Total 172.757 395    

R= 0.505 

R Square = 0.255 

Adjusted R Square = 0.253 
 

 

Variables B Std. 

Error 

Beta (β) t P 

(Constant) 32.143 1.599  20.096 0.000 

Perception of HF RP -.187 .065 0.262 11.380 0.004 

R2 0.255     

Dependent Variable: Practice of Hypertension Prevention tips 

Source: Field Study, 2024 Note: β= Standardized Coefficient, significant at 0.05 

 

 

Findings from the above regression analysis table indicate that perception of Health 

Focus radio programme significantly influenced practice of tips on hypertension 

prevention among Osun state residents (R2= 0.255, B= 0.262, t= 11.380, p<0.05). The 

model further revealed that perception of Health Focus radio programme can exert up 

to 25.5% (R2 0.255) variation of influence on respondents’ practice of hypertension 

prevention tips shared on the programme. This implies that the way listeners perceived 

the programme largely determine the level to which they will practice what was 

recommended on the programme. Going by other results in this study, which revealed 

a negative perception of the programme under investigation, it could be said that 

participants’ negative disposition accounts for why majority of them did not practice 

tips on hypertension prevention shared on Health Focus. Thus, the null hypothesis in 

this study that perception of Health Focus radio programme does not significantly 

influence practice of tips on hypertension prevention among Osun state residents was 

rejected and restated. 

 

Discussion of Findings 

Level of audience listening habit of Health Focus radio programme 

Although findings from this study indicate that the overall listening habits of 

respondent to Health Focus radio health programme is high, specific results from the 

table of analysis posits otherwise. This is because the specific query directed at Health 

Focus listenership of respondents indicated a rather low level mean score (x̅=2.73), 

which could mean that respondents no doubt listens to radio but not specifically Health 

Focus programme; a trend which continued throughout subsequent results. As Smith, 
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et al. (2011) observed, radio health messages encourages behavioral change. Whether 

it's leading a better lifestyle, getting vaccinated, or following treatment regimens, well-

written health messages have the power to affect behaviour change toward the 

improved wellbeing of listeners. However, this can only be made possible with a high 

rate of listenership to such radio programme. Also, Chron (2021) posits that effective 

health messages not only provide information but also address misconceptions, 

encourage behaviour change, and facilitate adherence to treatment plans. Programme 

planners and producers do so with the projection and belief that someone somewhere 

is listening and could benefit from vital information shared. The more listeners there 

are, the more messages spread, and the possibility of getting increased positive 

feedback. Where the opposite is the case, desired results are rarely achieved. This 

result tallies with that of Olusegun, Wasiu, and Olajide (2014) who in their study found 

that the level of awareness about polio vaccination among the respondents is low due 

to low listenership to radio jingles created to promote the exercise. However, the 

results disagrees with the findings of Hajara (2014) who found that radio is the major 

source of information on antenatal care services as well as other sources like health 

workers and social gatherings among others, and that of Okofo, (2015) who also found 

that rural dwellers extensively exposed themselves to anti-female genital mutilation 

media campaign, while there is a high level of comprehension of such media contents. 

 

Level of audience awareness of hypertension prevention tips highlighted in 

Health Focus radio programme 

It was found in this study that audience awareness level of hypertension prevention 

tips as highlighted in Health Focus radio programme is high based on the overall mean 

score. Although this result somewhat runs slightly contrary to earlier results derived 

from specific test of respondents’ listening habits, it showed that the audience have a 

good awareness level of hypertension prevention tips perhaps combined with 

knowledge they derived from other sources about the diseases. There is no doubt that 

health information flows from other sources aside media sources especially from 

public health experts who through other means provide education among the public to 

enable them become aware of how they can avoid many diseases ravaging persons in 

the society. Although the investigation here relates directly to awareness of 

hypertension prevention tips through listenership of Health Focus radio programme, 

it is not practically possible to separate those who got their information through 

listenership from those whose awareness is from other sources. Similar to other 

studies, Hajara (2014) submitted that the pregnant women demonstrated good 

knowledge and awareness of antenatal care services but some of them do not attend 



 
 

Page 65   JHWSR Vol. 4 (3) MAY, 2024 E-ISSN 3027-1363 P-ISSN 3027-2653 

 

Journal of Health, Wellness and Safety Research JAHWSR2024 [E-ISSN 3027-1363 P-ISSN 3027-2653] Vol. 4 

even though they are aware of the programme while others are not even aware of the 

importance of utilizing antenatal care services. Olusegun, Wasiu, and Olajide, (2014) 

showed that radio and television have been used to create awareness for polio 

vaccination only during the periods of administration; both are effective tools for 

conveying useful information about vaccination among Hausa communities in Ogun 

State. Going by their finding, radio as an important medium of mass communication 

has been used to spread relevant messages relating to health among others for many 

decades. Also, Health Focus as a programme has been on air for over a decade, 

implying that several messages on hypertension has been shared and audience 

awareness of prevention tips is of no doubt. In corroboration, Sirawoo (2017), in a 

study on the effect of rollback malaria campaign on the use of long lasting insecticide-

treated net by pregnant women in Rivers State, found out that 53% of pregnant women 

are aware of radio campaigns on the use of Long Lasting Insecticide-treated bed nets. 

It was also revealed that 61% of radio campaigns have helped reduce incidents of 

malaria during pregnancy. 

 

Level to which Osun state residents’ practice tips on hypertension prevention 

This study discovered residents of Osun state practiced hypertension prevention tips 

shared through Health Focus radio programme at a very low level (x̅=2.93; SD=1.06). 

This is so despite a high level of awareness noticed among respondents. A major 

objective behind the creation of Health Focus radio programme was engender 

behavioural change among the populace to steer them away from the dangers 

associated with the disease of hypertension. To do this, helpful tips are thought through 

the programme which the audience can imbibe to reduce the prevalence of 

hypertension. Beyond information and education on dangers associated with the 

disease, only the practice of prevention tips can successfully lower the incidence of 

the disease. With result in this study showing that prevention tips were not practiced 

among majority of respondents, it becomes clearer why the prevalence of the disease 

is still experienced at a high ratio among residents of the state. In Asekun-Olarinmoye, 

et. al. (2013), hypertension was revealed to be high among rural and urban residents 

of Osogbo, which is the capital of the state under investigation. It is interesting to note 

that the same year the study was carried out was the year Health Focus radio 

programme was created as if in response to the findings of their study. Over a decade 

down the line, a drastic reduction cannot be said to have occurred going by the result 

in this study which points out that prevention tips are lowly practiced among audience. 

Similar to this finding is the result Olusegun, Wasiu, and Olajide (2014), which 

showed that the level of response to the acceptance of polio vaccines is low among 
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Hausa communities in Ogun state despite their high level awareness of the vaccination 

exercise. Also, Hajara (2014) submitted that majority of pregnant women in their study 

did not attend antenatal care services despite being aware and knowledgeable that the 

programme was free in the state. Similarly, Jegede, Ekeh, and Elon (2021) found that 

majority of rural women in Adamawa state did not practice breast self-examination 

(BSE) despite a high level awareness of its importance in relation to early detection 

and cure for breast cancer. As noted, awareness alone is not enough to curb the spread 

of diseases; behaviour change towards practical healthful living has to be encouraged 

among the populace.  

 

Attitude of audience towards Health Focus radio program on Fresh FM 

This study showed that participants demonstrated a rather negative attitude towards 

Health Focus programme (x̅=3.06; SD= 0.93). This negative disposition may not be 

interpreted as dislike or hatred for the programme, but rather a further demonstration 

of low level listening habit of the audience. It is natural to observe a negative attitude 

toward a media programme among audience either due to low level awareness or 

perhaps audience negative perception regarding what the programme could be about. 

In this instance, having observed a trend of low level listenership among participants 

in this study, it becomes attributable going by the fact that Health Focus radio 

programme emphasizes public wellbeing. Attitude is a mixture of beliefs and emotion 

that predisposes a person to respond to other people, object, or phenomenon in a 

positive and negative way (Daramola, 2003). In Katz (1960) as cited by Daramola 

(2005), three components of attitude were highlighted as: cognitive component, 

effective component, conative component. The cognitive component refers to the 

thoughts, beliefs, and idea about objects. This involves the way we think about people, 

situations, things, or an event. The effective component refers to the emotion and 

feeling about an object, event situation and people, which enables one to evaluate such 

as good/bad. For example, respondents’ attitude towards radio listenership, some may 

be indifferent while some may have a bad or good attitude towards radio listenership. 

The conative component refers to the predisposition to behave in a particular way 

towards an object or an individual. This could be because of the other two components. 

From the foregone, the cognitive component situates better with this study in that the 

point of investigation is what the audience think about Health Focus radio programme 

in relation to its usefulness in providing ideas that which people’s well-being. A 

minority, which is akin to those who are regular listeners, think the overall objective 

of the programme is germane. However, when juxtaposed with the percentage of those 

who do not listen, attitude towards the programme turns out in the negative being that 
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they outnumber those who listen. The burden of awareness creation then rests on the 

shoulders of Health Focus producers to first launch a campaign promoting the 

programme itself, so that people become aware of it and tunes in regularly to be 

exposed to important tips on hypertension and other health related issues. Continuous 

listenership can help improve people attitude toward the programme and what is taught 

in it, and ultimately lead the audience to develop a positive disposition towards 

practicing hypertension prevention tips shared in it. 

 

Conclusion 

This study examined perception of radio health messages on hypertension among 

residents of Osun State, Nigeria. Findings revealed that: audience listening habits to 

radio programmes was high, although Health Focus as a programme recorded low 

listenership; audience awareness level of hypertension prevention tips as highlighted 

in Health Focus radio programme is high; residents of Osun state practiced 

hypertension prevention tips shared on Health Focus radio programme at a very low 

level; participants demonstrated a rather negative attitude towards Health Focus radio 

programme; and the perception of Health Focus radio programme significantly 

influenced practice of tips on hypertension prevention among Osun state residents. It 

can thereby be concluded that the audience in this study listened to radio highly, but 

indicated to have listened to Health Focus radio programme at a rather low level, this 

could be due to timing of the programme aeration or perhaps lack of awareness about 

the programme. Another conclusion in this study is that Osun state residents generally 

had a high level awareness of hypertension prevention tips, but cannot be said to have 

acquired this through Health Focus since their level of listenership to the programme 

does not match this high level awareness of the disease. Based on findings from this 

study, the following recommendations are made: 

i. Producers of Health Focus radio programme should adopt more proactive 

measures to improve listener’s awareness of the programme. 

ii. The awareness of hypertension prevention tips is high but not through the 

programme, this implies that the effectiveness of the programme need to 

improve for it to accomplish the purpose for which it is created. 

iii. Public health workers in the State should find out and adopt measures to ensure 

that residents practise hypertension and other disease prevention tips. 
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